




IS IT A RELATIONAL
MARKETING STRATEGY?

CLUSTER ANALYSIS
@UNIVERSITASMERCUBUANA

JAKARTA FACEBOOK POST
AND COMMENT

by Yuli Harwani

Submission date: 26-Feb-2018 09:54AM (UTC+0700)
Submission ID: 921285871
File name: yuli_harwani_jurnal_B7.pdf  (585.6K)
Word count: 5544
Character count: 31864





























25%
SIMILARITY INDEX

24%
INTERNET SOURCES

7%
PUBLICATIONS

10%
STUDENT PAPERS

1 4%

2 3%

3 3%

4 2%

5 2%

6 1%

7 1%

8 1%

IS IT A RELATIONAL MARKETING STRATEGY? CLUSTER
ANALYSIS @UNIVERSITASMERCUBUANAJAKARTA
FACEBOOK POST AND COMMENT
ORIGINALITY REPORT

PRIMARY SOURCES

www.neliti.com
Internet  Source

www.kuliahsabtuminggu.com
Internet  Source

thesis.eur.nl
Internet  Source

www.mcser.org
Internet  Source

www.kuliahkaryawan.com
Internet  Source

www.cjournal.cz
Internet  Source

pkkumb.com
Internet  Source

digitalcommons.bryant.edu
Internet  Source



9 1%

10 1%

11 1%

12 1%

13 <1%

14 <1%

15 <1%

16 <1%

17 <1%

18 <1%

Submitted to The New Art College
Student  Paper

mte.mercubuana.ac.id
Internet  Source

studiumpr.pl
Internet  Source

Submitted to Blue Mountain Hotel School
Student  Paper

Submitted to Laureate Higher Education Group
Student  Paper

Submitted to iGroup
Student  Paper

www.researchgate.net
Internet  Source

www.mercubuana.ac.id
Internet  Source

Submitted to University of Surrey
Student  Paper

N. Gladson Nwokah, Felix Lebete Aeenee.
"Social Media Marketing and Business Success
of Automobile Dealers in Rivers State",
American Journal of Industrial and Business
Management, 2017
Publicat ion



19 <1%

20 <1%

21 <1%

22 <1%

23 <1%

24 <1%

25 <1%

26 <1%

27 <1%

28 <1%

Submitted to Jacobs University, Bremen
Student  Paper

uad.portalgaruda.org
Internet  Source

eprints.uny.ac.id
Internet  Source

Submitted to City University
Student  Paper

www.kelas-karyawan.com
Internet  Source

mpk732t22016clusterb.wordpress.com
Internet  Source

brage.bibsys.no
Internet  Source

ariyanti.ac.id
Internet  Source

academyofwinebusiness.com
Internet  Source

Huang, Qunying, and Yu Xiao. "Geographic
Situational Awareness: Mining Tweets for
Disaster Preparedness, Emergency Response,
Impact, and Recovery", ISPRS International
Journal of Geo-Information, 2015.
Publicat ion



Exclude quotes Of f

Exclude bibliography Of f

Exclude matches Of f


	IS IT A RELATIONAL MARKETING STRATEGY? CLUSTER ANALYSIS @UNIVERSITASMERCUBUANAJAKARTA FACEBOOK POST AND COMMENT
	by Yuli Harwani

	IS IT A RELATIONAL MARKETING STRATEGY? CLUSTER ANALYSIS @UNIVERSITASMERCUBUANAJAKARTA FACEBOOK POST AND COMMENT
	ORIGINALITY REPORT
	PRIMARY SOURCES


